
How Flu Spreads 

Person to Person 

People with flu can spread it to others up to about 6 feet 

away. Most experts think that flu viruses are spread mainly 

by droplets made when people with flu cough, sneeze or 

talk. These droplets can land in the mouths or noses of people who are nearby or possibly be 

inhaled into the lungs. Less often, a person might also get flu by touching a surface or object 

that has flu virus on it and then touching their own mouth or nose. 

(To avoid this, people should wash their hands often with soap and water. If soap and water 

are not available, they should use an alcohol-based hand rub to clean their hands. Linens, eat-

ing utensils, and dishes belonging to those who are sick should not be shared without washing 

thoroughly first. Eating utensils can be washed either in a dishwasher or by hand with water 

and soap and do not need to be cleaned separately.) 

Infectious Disease Associates 
725 Irving Avenue, Suite 311, Syracuse, NY 13210 
315-464-9360 
 
 

 

 

October/November 

2010 

Learn more about our providers : 

Timothy Endy, MD, MPH 

Donald Blair, MD 

Waleed Javaid, MD 

Britta Denman, DO 

and the services we provide by 

visiting  

our website -  
www.upstate.edu/id 

   IDA’ s Advice 

Pertussis, also known as whooping cough, is a highly contagious respi-

ratory disease. It is caused by the bacterium Bordetella pertussis. 

Pertussis is known for uncontrollable, violent coughing which often 

makes it hard to breathe. After fits of many coughs, someone with per-

tussis often needs to take deep breathes which result in a "whooping" 

sound. Pertussis most commonly affects infants and young children 

and can be fatal, especially in babies less than 1 year of age. 

Personal Prevention of MRSA Skin Infections -Protect yourself through good hygiene. 

The key to preventing MRSA infections is for everyone to practice good hygiene: 

Keep your hands clean by washing thoroughly with soap and water or using an alcohol-based hand rub. 

Keep cuts and scrapes clean and covered with a bandage until healed. 

Avoid contact with other people’s wounds or bandages. 

Avoid sharing personal items such as towels or razors. 

Prevent the spread of MRSA if you have it. 

Prevent spreading MRSA skin infections to others by following these steps: 

Cover your wound. Keep wounds that are draining, or have pus, covered with clean, dry bandages until healed.              

Follow your healthcare provider's instructions on proper care of the wound. Pus from infected wounds can contain staph, 

including MRSA, so keeping the infection covered will help prevent the spread to others. Bandages and tape can be        

discarded with the regular trash. 

Clean your hands. 



you might comment upon new proce-

dures or improvements to the business. 

Sales figures or earnings will show how 

your business is growing. 

Some newsletters include a 

column that is updated 

every issue, for instance, 

an advice column, a book 

review, a letter from the 

president, or an editorial. 

You can also profile new employees or 

top customers or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in news-

letters is virtually endless. You can in-

clude stories that focus on current tech-

nologies or innovations in your field. 

You may also want to note business or 

economic trends, or make predictions for 

your customers or clients. 

If the newsletter is distributed internally, 

This story can fit 150-200 words. 

One benefit of using your newsletter 

as a promotional tool is that you can 

reuse content from other marketing 

materials, such as press releases, 

market studies, and reports. 

While your main goal of distributing 

a newsletter might be to sell your 

product or service, the key to a suc-

cessful newsletter is making it use-

ful to your readers. 

A great way to add useful content to your 

newsletter is to develop and write your 

own articles, or include a calendar of 

upcoming events or a special offer that 

promotes a new product. 

You can also research articles or find 

“filler” articles by accessing the World 

Wide Web. You can write about a variety 

of topics but try to keep your articles 

short. 

Much of the content you put in your 

newsletter can also be used for your Web 

site. Microsoft Publisher offers a simple 

way to convert your newsletter to a Web 

publication. So, when you’re fin-

ished writing your newsletter, con-

vert it to a Web site and post it. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an 

image, place it close to the 

article. Be sure to place the 

This story can fit 75-125 words. 

Selecting pictures or graphics is an im-

portant part of adding content to your 

newsletter. 

Think about your article and ask yourself 

if the picture supports or enhances the 

message you’re trying to convey. Avoid 

selecting images that appear to be out of 

context. 

caption of the image near the 

image. 
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“To catch the reader's attention, 

place an interesting sentence or 

quote from the story here.” 

 

Caption describing picture or graphic. 

Caption describing picture or 
graphic. 
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you might comment upon 

new procedures or im-

provements to the busi-

ness. Sales figures or 

earnings will show how 

your business is growing. 

Some newsletters include 

a column that is updated every issue, for 

instance, an advice column, a book re-

view, a letter from the president, or an 

editorial. You can also 

profile new employees or 

top customers or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in news-

letters is virtually endless. You can in-

clude stories that focus on current tech-

nologies or innovations in your field. 

You may also want to note business or 

economic trends, or make predictions for 

your customers or clients. 

If the newsletter is distributed internally, 

This story can fit 150-200 words. 

One benefit of using your newsletter as a 

promotional tool is that you can reuse 

content from other marketing materials, 

such as press releases, market studies, 

and reports. 

While your main goal of distributing 

a newsletter might be to sell your 

product or service, the key to a suc-

cessful newsletter is making it useful 

to your readers. 

A great way to add useful content to 

your newsletter is to develop and 

write your own articles, or include a 

calendar of upcoming events or a 

special offer that promotes a new 

product. 

You can also research articles or find 

“filler” articles by accessing the World 

Wide Web. You can write about a variety 

of topics but try to keep your articles 

short. 

Much of the content you put in your 

newsletter can also be used for your Web 

site. Microsoft Publisher offers a simple 

way to convert your newsletter to a Web 

publication. So, when you’re finished 

writing your newsletter, convert it to a 

Web site and post it. 

Microsoft Publisher includes thousands 

of clip art images from which you can 

choose and import into your newsletter. 

There are also several tools you can use 

to draw shapes and symbols. 

Once you have chosen an image, place it 

close to the article. Be sure to place the 

caption of the image near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an im-

portant part of adding content to your 

newsletter. 

Think about your article and ask yourself 

if the picture supports or enhances the 

message you’re trying to convey. Avoid 

selecting images that appear to be out of 

context. 
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This would be a good place to insert a short paragraph about your organiza-

tion. It might include the purpose of the organization, its mission, founding 

date, and a brief history. You could also include a brief list of the types of 

products, services, or programs your organization offers, the geographic 

area covered (for example, western U.S. or European markets), and a profile 

of the types of customers or members served.  

It would also be useful to include a contact name for readers who want more 

information about the organization. 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 
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any other forms of communication that 

you’ve created for your organization. 

You can also use this space to remind 

readers to mark their calendars for a regu-

lar event, such as a breakfast meeting for 

vendors every third Tuesday of the 

This story can fit 175-225 words. 

If your newsletter is folded and mailed, 

this story will appear on the back. So, it’s 

a good idea to make it easy to read at a 

glance. 

A question and answer session is a 

good way to quickly capture the 

attention of readers. You can either 

compile questions that you’ve re-

ceived since the last edition or you 

can summarize some generic ques-

tions that are frequently asked about 

your organization. 

A listing of names and titles of man-

agers in your organization is a good 

way to give your newsletter a per-

sonal touch. If your organization is 

small, you may want to list the 

names of all employees. 

If you have any prices of standard 

products or services, you can in-

clude a listing of those here. You 

may want to refer your readers to 

month, or a biannual charity auction. 

If space is available, this is a good place 

to insert a clip art image or some other 

graphic. 

Back Page Story Headline 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

Your business tag line here. 

We’re on the Web! 

example.com 

Caption describing picture or graphic. 

Organization 


