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Outdoor dining on sushi or pasta.
The aroma of fresh-baked bread. Sounds

TO BE

ory Squaf‘e of a live quartet. The trendy Armory
adds zest to | Square neighborhood offers shopping,
downtown., | Spas, gourmet restaurants, family fun,

and loft living all in seven square blocks
in the heart of Syracuse.

“When people say downtown, they
mean Armory Square,” says Merike Trei-
er, economic development specialist with
the Downtown Committee. “There’s

ightlife, shopping . . . vibrancy.”
It wasn't always this glamorous. The
rie Canal and railroads spawned 19'-
S["century factories, warehouses, and ho-
tels. The armory housed weapons, sol-
diers, even the cavalry. The railroads’
decline left the area nearly abandoned by
the 1960s. Butwith the 1970s came a re-
|| birth, with old b ildings put to new use.
! Named a Nati(.)nal Historic District in
1984, the area underwent more revival
in the’8os; new apartments came online
in the ’gos. “It’s a very new example of
urban renaissance,” says Treier.
Weekdays, Syracuse University stu-
dents and facultybustle in and out of a
satellite classroonrbuilding. Office work-
ersigraba qiliqlf lunch or browse art gal-

__l.leries. On weekends, families frequent
blithe Museum of Science and Technology.
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FIENighttime means dining, music, and the

pi\Abar scene as well as big-naine perform-

hea'tf(ﬁ

ers at the Landmar

— ! Diners enjoy a late summer °
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night outside P.J. Dorsey’s.
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Have an idea for the Next Big Thing? Create it here...in New York’s Creative Core.

Syracuse and Central Upstate are at the heart of New York’s
Creative Core — 12 counties where great business opportunities

and a fantastic quality of life converge.

Our Core assets: 35 colleges with 130,000 students feeding
a workforce that’s 20% more educated than the national average;
a global leader in green environmental and energy systems,

ASSOCIATE EDITOR

! ART'DIRECTOR
David R. Deasy
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MANAGING EDITOR J° Martha-Page Ransdell Courtney McClellan
: « PHOTOGRAPHER
. K Julia Lynn

OPENING SPREAD:

Historic Clinton Square is a downtown hub, hosting everything from winter ice skating to summer music festivals.

biosciences, financial services and advanced manufacturing;
surrounded by the Finger Lakes, the Adirondacks and the
Thousand Islands — a playground for your mind, body and soul.

MDA

Business. Leadership.

PHOTO BY CHARLES WAINWRIGHT
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This is a place where we grow business from the ground up —
knowledge-based business, high-tech business, creative business.
We support them and invite you to come join us.

The Metropolitan Development Association speaks
your language. We are businesspeople — growing business.

We build partnerships to get deals done. Period. Call us.
Confidentially. (315) 422-8284. www.mda-cny.com

Creative Core

Real. Smart. Easy.

www.creativecoreny.com
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The Responsibility
Beyond Our
Products...

At Carrier Corporation,

our commitment

to make the world a more
comfortable, productive and
healthy environment extends
well beyond the quality of
our products.
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SNOW WHAT: BRING IT ON SALTY SPUDS

NOSTMOL 3NVIO 40 AS3LHN0D

Within each community
where our employees live,
Carrier funds and participates

Syracuse won the 2007 Golden Snowball — awarded by New York State to the Syracuse’s culinary claim to fame is the . . . .
city where the most snow falls — for the fifth straight year. Total snowfall for salt potato. These baby spuds are boiled in in a wide vari ety of non'prOflt
2006-07 came in at 1.40.2 incheé, a bit above the. city’s average of 111.9 inches. b.rine an<.1 dunked in n‘lelt?d bu.tter. Tradi.- programs design ed to

Jeff Wright, the city’s commissioner of public works, knows snow. A 32-year tion has it that early Irish immigrants, toil-

enhance the quality of life.

Department of Public Works employee, he spent the first ten years on the job driv-  ing in the salt works, brought potatoes for
ing a snowplow. He hires nearly 130 workers who go through 50 tons of road salt  lunch and cooked them in the vats used to
to clear the roads each winter. make the Salt City’s most famous product.
“We do a tremendous job moving snow, so people can move,” Wright says. He Now they are a staple at family picnics,
remembers just one snow emergency in the city, in

. clambakes, and the New
Let the white Sthf the late seventies, and a snowburst that closed busi-

York State Fair.

come down — thisS  nesses early on one day in 1992. Find the tender, suc-
City knows what to Syracuse’s Hancock International Airport has culent orbs in most cen-
do with it. only closed once for snow in the last 14 years, ac- tral New York super-

cording to Anthony Mancuso, commissioner of avi- markets. — MAR
ation. The airport can remove up to seven inches of snow per hour on the main
runway. “We pride ourselves here on being able to remove a lot of snow,” Mancuso
says.

To most Syracusans, white stuff means more ways to play. Oneida Lake, the
Finger Lakes, and Lake Ontario offer ice-fishing. Nearby mountains boast world-
class skiing and snowboarding; snowshoe and snowmobile trails abound.

Bob Geraci, Onondaga County’s parks commissioner, loves the exhilaration of
cross-country skiing and the “breathtaking” beauty of a horse-drawn sleigh ride
in Highland Forest. “Picture a Currier and Ives winter scene,” he says. “That’s
what you can experience in Syracuse.”
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l Garrier

A United Technologies Company
WWW.carrier.com

— Michele A. Reed
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LITERARY FIGURE

The numbers from the U.S. Census Bureau astonished Ruth
Johnson Colvin. In 1961, census figures reported that 11,000 adults
in Syracuse could not read. “I thought, ‘How could this be?’”

CHANGING OUR WORLD

Colvin remembers. “Like many people, I assumed that illiteracy
was a problem in the Third World, not in my own backyard.
Something had to be done.”

Colvin has dedicated her life ever since to ending adult
illiteracy. Initially a comrﬁﬁqﬁ.i'ty’m'ovement, Colvin’s work evolved
into a national non-profit organization, Literacy Volunteers of
America. That organization later merged with another Syracuse-
based literacy operation, Laubach Literacy International, to become
ProLiteracy Worldwide, the world’s largest nongovernmental literacy
organization.

Colvin has traveled the world to spread her message of literacy for all.
In 1993, she was inducted into the National Women’s Hall of Fame

Mwasawoman whoexemplifiesigthe power of one individual to s
change the world for the better.” In 2006, on her 90
birthday, she received the Presidential Medal of Freedom
from George W. Bush.

“The recognition is nice,” Colvin says, “butit’s
important to understand that it has taken many
people to make all of this happen — my husband,

Bob, the students, and the teachers and other
volunteers. They are the ones who should be
admired.” — Jeffrey A. Charboneau

Ruth Colvin began
the modern literacy
movement at'home
IN"Syracuse.

Frommieft: Colvin’s first filing'cabinet, a refrigerator,iin
1962;"a tutoring session; Colvin receiving the'Medal
of Freedom from President Bush in 2006 ==

www.syr.edu

¢

INSET PHOTOS COURTESY OF PROLITERACY WORLDWIDE
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Focusmg on the Future
LEGACY OF CRAFTSMANSHIP ——
e Ene rg |zeo| people and a . y

brothers. Gustav Stickley began making his characteristic oak furniture in 1900 in

Eastwood, a Syracuse suburb. He also published The Craftsman, a national magazine
dedicated to the ideals of the Arts and Crafts Movement — a trend toward quality y. M O e O g re e n e C n O O g y-

materials, fine craftsmanship, and simple, clean design in both home and furni-
ture design. His Mission style was inspired by the architectural lines of missions
he had seen in the Southwest.

In 1904, Gustav’s brothers Leopold and George, also in the furniture busi-
ness, incorporated the L. and J.G. Stickley Company. Later, as Gustav faced
bankruptcy, they acquired their brother’s line. In 1916 Leopold inaugurated his
Cherry Valley Collection, using solid cherry found in the nearby Adirondacks.

By the early 1970s, the company was
on the verge of closing when
Alfred and Aminy Audi
bought it. Today L. and J.G.

Stickley employs more than

1,300 in Manlius, New York, and
operates The Stickley Museum in
the original factory in Fayetteville.
Visit stickley.com and
stickleymuseum.com.

National.Grid’s famous art deco
Upstate ‘New*York headquarters in
downtown Syracuse, NY.

Stickley’s Mission oak
bow-arm Morris chair
and footstool

Come fuel your new ideas here
iNn New York’s Creative Core.
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I NVE NTE D I N Moveable dentist’s chair Serrated bread knife
SYRAC U s E Traffic light Shoe store foot-measur-

ing device (right &~ ShovelReady.com

Drive-in banking Air-cooled automobile

./ Creative Core nationalgrid

Real. Smart. Green.






